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Cover:

GAF's five basic product groups,
symbolically reflected in scientific
glassware to emphasize the chemistry or
technology from which they evolve,
embnay the congeneric growth of the
Company. Illustrated are Building
Mateiials, including roofing, siding and
resillent flooring; Photographic film and
equlpment; tndustrial products, such as
filtration systems using synthetic felts:
Business Systems, depicted by a
diazoprinter; and Chemicals, represented
by a distillation unit.
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DISCLOSURE®

MAR 1Y 1973

The Annual Meeting of GAF Shareholders will be held on April 24, 1973,

e
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Message from the President

The year 1972 was one of firm progress
for GAF.

Sales, netincome and earnings per
share reached new highs.

Net income for the year 1972 was
$27,706,000. This compares with
$21,907.000 for the previous year before
deducting an $8,433,000 extraordinary
charge, or a net income of $13,474,000
for1971.

Primary earnings per common share
for 1972 were $1.75 as against $1.33 for
the year earlier before deducting 62 cents
for tne extraordinary charge. Fully diluied
earnings per common share wers $1.49
for 1972 versus $1. 13 before extraordinary
Itams.

Good Sales Growth

Sales for 1972 amounted to
$768,460,000 against $6€3,762,000 for
1971,

Operating profits were increased in
three of the five productgroups and all

Price Control gulidelines, coupled with
rising labor and other costs, however,
adversely affected profits.

The Chemical Products Sales &-oup,
despite a healthy racovery in sales frem
the flat business of the year earller, was
unable to Increace its volume sufficlentiy

. to overcome costs, especially in the

dyestuff and pigment fleld. New specialty

contributed to the 81les advance, Federal

products, the prime factor in GAF's
pivotal chemical operations, continued to
be the hallmark of the sales growth.

The Photo Products Sales Group had
appreciableimproverient in sales and
earnings, as aresult of aggressive
marketing, better productivity and
improved quality throughout the compre-
hensive and closely-knit photographic
divisions.

Bullding Products Strong

GAF's Building Products Sales Group,
while showing substantial sales gains,
was inhibited somewhat in its earnings
because it could not raise prices for its
asphait ronfing products in the face of
mounting costs. In addition, & costly
two-month strixe in the sheet viny!
flooring operation adversely affected
profits. Demand remains strong for a!l
products of the Building Materials Group.
GAF’s position in the remodeling and
replacement markets, which accounts for

_approximately 70 percent of roofing

products sold by GAF, lsexpected to
carry the Company forward in this fleld.

A new roofing mill, wiich came on stream
late in 1972, Is expected to help supply

- this demand.

The Business Systems Products Sales
Group in 1072 recouped sales lost during
the earliergsneral U.S, economic decling;
but higher-tnan-budgeted costs for the
drawn-out consolidation of its British
operations resulted in slightly lower
earnings than in 1971, Domestic sales,
however, were strong in the dlazo,
micrographis and businet forms areas.
With the British consolidation comp'ete,
improved results are expected in 1973.
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~faclllties has budgeted expendltures for
. Improved pollution control.

Industriai Froducts Gain

GAF's Industrial Products Sales Group
made significant gains during 1972
Increased sales of filtration and noise
control products and felt for a great many
other uses, combined with rising demand
forgranules {nthe asphalt shingles
markei, should permit the achievement of
new highs in 1973,

International Operations continued to
be of increasing significance in GAF's
total business, and contributed more than
$100,000,000 in sales in 1972, 13 percent
of the corporate total.

New Roofing Miii

Capital expenditures during the past
year amounted to $29,022,000 with a
sizable portion of this aliocatea to the new
roofing mitl at Mt. Verr.on, Ind. Approxi-
mately one sixthofthe capital expenditures
was for new equipment and processes to
meet recently enacied health and
environmental standards. Virtually every

*one of the Company’s manufacturing

In another expansion project, a new
$2,500,000 office building Is belng
erected at the site of the Wayne, N.J.
Research and Training Center to house
several of the financial and engineering
services presently located at Corporate
headquarters in New Yerk City.

A settiement was entered into which
terminated all litigation and disputes
with certain shareholders who tried
unsuccessfuily in 1971 to replace the
GAF Board of Directors. The U.S. District
Court for the Southern District of New
York, after notice to all shareholders,
approved the agreement which also
provides for a change in the Company's
restricted Stock Purchase plan. Under
the agreement, the price of such stock
wiil be offered to key employees at not
iess than 50 percent of the actual market
value. Offerings of suchstock had
previously been made at Z0 to 40 percent
of the market price.

Consumer Study Begun

As in tha past, GAF's future rests on
the basic strengths of the Company—
chemical technology, depth of manage-
ment and dedicated eraployees. The
Board of Directors Is convinced that each
of these elements is stronger today than
ever before and wishes to thank tha men
and women of GAF for their accomplish-
ments and all shareholders for thelr
support.

By Order of the Board of Directors.

Cltrrain.

Jesse Werner
Chairman of the Board and President

February 22,1973

During the year GAF embarked ona
wlde reaching corporate consumer
affalrs study to evaluate the handling of
customer Inquiries and compiaints to

Improve and centralize this function. The

completion of this study, targeted for
June of 1973, Is expected to Iimprove
customer confidence and satisfactionIn

the critical area of consumerism.

Household Unit Started

AHousshold Producla Department wae

established at the end of 1972 to study

and develop plans tor GAF's entry into the
“market for consumer packaged gcods

stemming from the Company's
chemical technology.
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Chemicals

Although GAF's Chemicals Group In 1972
penetrated a number of diversified
markets with growing potentlal, the
Increased sales volume was not sufficient
to overcoma rising costs and as & result
profits were down slightly.

The cost factors were especiaily keen
in the highly competitive dye and
plgment field where GAF’s consolidation
program continued to phase out the
menufacture of some of the older,
unprofitable lines.

Innovation in each of the Chemical
Group’s four major product categorias,
including dves, contributed to sales
Increases, however,

In the field of textile chemicals, the
introduction of an improved Gafstat®
anti-static component which Is epplied to
the back of carpeting t» eliminate electric

shock, was noteworthy. The carpet
industry also showed considerable
interest in several naw GAF latices
bacause of their superior processing
properties.

The versatile GAF acetylene products
line was further expanded by several
noteworthy additions, including Plasdone®
C-15 carrier for injectable veterinary
pharmaceuticals. Gafquat® 755 resin, a
GAF innovation which enhances hair

Ciearer, Flavor-Full Bees: GAF Polyclar® AT
clanfying agent enables modern master brewers

to meet a grewing preference for sparkling, clear and
tighter-flavored beers. Tne GAF specialty chemical
adsorbs a wida variely of substances causing
instability anc fiavor loss in beers. Once :cliecled,
these “‘polyphenols™ are easily re*,10ved, along

with the Polyclar® AT powder, through simple
filtration.

conditioning and grooming preducts
through its sxcellent holding power and
resistance to humidity, continued to
enlarge its market. Polyclar® AT clarifying
agent also enjoyed new sales when |t

was approved for use In beers made in
Germany. It previously had won the
acceptance of several Amearican brewers
and wineries.

A significant addition to GAF's fast-
bullding agricultural chemicals iine in
1972 was Cobex, a new selective weed
killer used In cotton and soybean
cultivation, produced for U.S. Borax Co.
GAF's Chemicals Group has already
established a firm positlon in this field
with Amlben, a soybean herbiclde
manufactured exclusively for Amchem
Products, Inc., and GAF Capha® plant
growth regulator, currently in fleld trials.

G-I_EPA0019514
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The GAF line of surfactants—usaed as
detergents, lubricants and wetting agents
inawide spectrumof industries—continued
to make satisfactory contributions to
sales. Current research in this area is
directed toward expansion of these
markets.

GAF's dye and pigment business
continued under severe pressure,
especlally from foreign producers who

Stretching Rubber Yields: GAF's plart

growth regulator, Cepha*, synthesize d by GAF
resgarch scienlists and currently being supplied to
Amchem £roducts Inc,, has demonstrated a
remarkable ahility to stimulate the flow of naturai
fatex in rubber trees. In other field *ests, Cepha
has proved effective in cortrolting the growthof a
wide variety of fruits, facilitating the mechanical
harvesting of these crops.

are alded by a beneficlal tariif structure.
The concentration on the more profitable
dyes used for dyeing and printing the
nower fibers and fabrics in the rapidly
changing \extile markets, however, Is
axpected to improve aspects of this
business.

As the core of GAF's overall activitles,
chemical operations continued to exerta
vital congeneric effect on the various
other product groups throughout the
company. The acquisition of the Ames
Chemical Co. in March, 1972, is one
lilustration. This small firm, principally a
producer of sliver salts, Is now a oart of
the Chemical Group and supplies a
substantial portion of its sliver nitrate
production to GAF's Industrial Photo
Division whare it is a key Ingredient in the
manufacture of alt photographic film and

papers. The new acquisition also provides
GAF with a base for expanded future
operations In silver chemistry.

in other exchanges fostering congen-
eric benelfit, the Chemical Group provides
increasing quantitias of color-former
chemicals and u'tra violet absorbers for
GAF color photographic products. Also,
large quantities of latex polymer chemi-
cals manuiactured by GAF are used by the
Bullding Products Group in producing
sheet vinyl flooring and roofing products @

Carpet Without Shock: GAF s research in textiie
cnemica’s has provided an answer for the
ohrmnatio; of annoying electrical shocks from
carpeling 3atetat* anti-static comganent, applied
10 the bacy. of catpeting dunieg mill production. has
proved to tw effeciive and economical

G-I_EPA0019515
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Photo Products

in 1972, a closely integrated film,
hardgoods and processing capability,
supported by energetic and crastive
marketing, paced GAF's Photo Groupto a
second year of strong improvement in
sales and profitabllity.

Following several years of heavy
investment for mudemization and expan-
sion, the turnabout begun in 1971 con-
tinued as the easential components of a
successful photographic business were
brought into place. Progress was made in
virtually every area of the diversified
operation.

The Consumer Photo Division, respon-
sible for sales of a broad range of film,
photographic equipment and pictorial
products to the amateur markel, benefited
from increased consumer exposire
during the year. This reaulted from a
heavier television advertising piogram
and the impact of the previously obtained
film franchises at the popular Wait Disney
World and Disneyland tourist sites. Suc-
cess at the Disngy ultes led to similar
arrangements with Jungle Habitat, Sea

World and other atiraction centers during —~

1972, Eariy this year the contracts with
the Disney amusement parks were
extended to 1976.

Strong film sales led the Division's
growth, but photographic equipment,
cpearheaded by several new products,
also made substantial gains. The new
hardgoods included:

A tine of GAF Hush-A-Matic™ slide
" projectors which virtually eliminate
motor noise. ’

W Severa! movie projectars, including the

. Step Motion™ projector with a control
which affords ultra slow-motion or
slop-action viewing.

WA serles of new Super 8 movie cameras.
including the GAF Super 8XL movie
camera featuring an extra fast lers for
available light photography. ‘

MThe pocket-sized GAF 220 Instant-
loading camera.

The pictorial products segment of the
Consumer Photo Division alsobroke new
ground during the year with its Klomp-it™
board game utilizing GAF® View-Master® -
3-D viewers and reels. The game was
introduced in time for the Christmas
6 s

buying season and was recelived enthusi-
astically in the toy market.

Aggressive marketing of the entire
GAF View-lMaster fine, including the first
electronic GAF Talking View-Master®
viewer and compatible reels, was high-
lighted by a suparmarket distribution
program and expansion of the sales force.

Pholo Pocket Pawer. Weighing only about five
ounces and usirg the new mer 110 film. the GAF*
220 pochet camer. was one of several new
photlographic hardgoods progucts introduced last
year, GAF s growing abiity 1o satisty customer
demands for innovatiie, quatity products coupled
with an ever-intressing numuer of dea'er outlets,
was instrumental ir the realization of increased
saies and prolits in the photo produt!s group.

Mall ordor programs included GAF movis
kits, combining camera, projector, film
and other accessorias, and View-Master
products.

GAF Industrial Photo Division products
consisting of professions! phatographers’
and photofinishers' supplies, X-ray filmg
and chemicats, and graphic arts fi!ms
and chimicals, also contributed to the
averall improvement trend,

Alded by a naw threa-step color print
paper which can be processed in three
solutions instead ¢ the previous five,
the professional photo segment of the
business was strengthened substantially.

In the industrial X-ray, medical X-ray
and graphic arta markets, salos and tech-
nicel services forces e upgraded and
expanded. New proiucts, including high
speed film for machine processir.n in

A
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printing oparations and high resolution
X-ray film, were introduceo At the same
time a number of unprofitabls items were
eliminated from the GAF cataiog

Tho Binghamion, N.Y. plant, st which

fittn increased significantiy aver the
pravious year and medical X-ray fi'm galey
contivued at a high level, In 1. gpecial
field of miniatura Mectroruc sincuitry,
research and markating stud'es o1 GAF'y

GAF's sensitizad photo products sre
produced, aleo made gains in improving
produclivity and reducing costs. Sales to
Federal governmsnt agencies of aeriat

Microline® plates were furtnered.

Quality photofinisning provided vy the
network of natioawide 'scilities operating
under the GAF Fhoto Sarvice Dlnsion

was an important aspect of tho Gampany's
£hotographic growth in 1072, The finish.
ing network, which added a plant ln
Kansas City, Kans., at mid-yearto bring
its total to 17, served as an excellent
vehicle for proinoting GAF conusumer
products as it services thousandy of
photography outlets. In 1972, the Division
introduced a new borderisas print concapt
which was very well received 8

sy

Yoot York Vigde: GAY € ¢S o Mt rease
QARG IO ang avasteb dy af itg photopraphs

1A Gt R et Bgve inciuded the marketing of
L1048 Lroturts 3 (oo LTirent Lo pnist W7 action
8498 MICUY U e vation Am.semant GLnters
Sucy us Dieneyiand, gt Lisray Woild and other
ALY IS Now ol GAF f:ims, cneras.
PrORLIHS &1 J ictoriyi progucts Warner Bros.
Jun2'e Mabdatin West Myt cg N J 15 000 of the
tatest GAF phicto m.atheting operations.

- | One, Two, Three—And See: GA' s rew trree step

: Condy Prest Paper simpides work t profeisienat
Fhotehirishers anc provides s varitly of surtaces

tor quick-drying ezsy-lo handie prints. Nesas-€ Lated
10 b MOIsStute. the new glastiized paper

afforus 3peaedy processing and toy quality cofor
Latance. 1V is designed for use wi'h GAF s now
three-step chemical system

g o
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- Business Systems

While the GAF Business Systems Group
managed to increase sales in the domes-
tic and international markets in 1972,
earnings were down because of problems
in foreign operations.

Difficulties were encountered In over-
seas inflation, losses [rom devaluation
of the British Pound Sterling and the
hiqher-than-planned cost of merging the
English operations into ona combined
facility outside London.

Sales in the United Stales responded
to the upturn in business generally and
the GAF marketing arganization was able
to capture a respeciable portion of the
added volume. Every segment of tha
comestic business turned in a better
performance in 1272, including diazo
equipment and supplies for the printing
of engineering drawings, micrographic

supplies, office copiers and 1elated paper,
audio visual products and business forms.
Of special significance was the intro-
duction of the GAF 175 diazoprinter
designed for smaller architectural and
engineering of‘ices. The new machine
reached a previously neglected market
and was very well received. Late in the
year, the GAF 1200 Printmaster® printer,
ahighly automated productior machine,

Job Bank Magnilics Results: GAF's micrographic
cemmunications aids are being used to halp job
seekers and prospective employers come together.
In Baltimore and at several other facilities operated

7511

Micrafiche readers are used to review daily
computer i:sts of job vacancies. including work

hours, salanes ana oth daia. Tiw fisis,
printed on small micro!
the GAF readers for casy

creening by jobseekers

was infroduced for large industrial users
and comntercial printshops.

In ti:» field of custom-designed busi-
ness forms. GAF products ranging frem
computer print-out cards to restaurant
checks showed a substantial upswing in
volume as the year progressed.

In England, the effective cost-savings
envisioned in the consolidation of four
locations in London into one at Colnbrook,
Bucks, were delayed temporarily by the
difficulties in transferring personnel to

Business Forms Businest.: Alter its chemical
trealment, a magnesium printing plate uid
quality contror n ander a magnifying
alass by a photo- ver. The plate will te used to
print GAF Caid-Set™ forms, one of a wide 1ange of
custom designed printed decuments preduced at
the Shelby, O. business forms plant.

e R AR ST

" DISCLOSURE

® IF THE ABOVE PAGE iS LESS CLEAR THAN THIS STATEMENT, IT 1S
DUE TO POOR PHOTOGRAPHIC QUALITY OF THIS DOCUMENT.

G-I_EPA0019518




the new site, The loss of skilled employees
resulted in high, drawn-out start-up costs.
By the end of the year, however, the
move was completed, permitting focusing
on resolution of the remaining problems.
Despitc the slowdown in the Australlan
economy, GAF's business systems oper-
atinns there continued to expand. Further
moves to enter the South Pacific and
Southeast Asia markets began to show
results W

Building Materials

A continued strang demand in the con-
struction and home remodeling markets
helped to boost GAF sales of roofing,
siding, floor tile and sheet vinyl floor
products to new highs in 1972, The favor-
able market conditions, however, neces-
sitated sound production and distribution
management as the demand pushed many
GAF building material plants to capacity.

The pressure was particularly keen
in the floor products operations, which
experienced a 56-day strike at its White-
hall Township, Pa., sheet vinyl plant.
Although production was maintained
during the period, the costly strike
disrupted schedules and in some cases
drained distributor inveriiories.

GAF asphalt roofing, which is supplied
in large measure to the ever-growing
replacement market, continued to lead

SRS )

 DISCLOSURE®

the sales advance in the Building Products
Division. An encouraging aspect in this
area Iz the growing consumer preference
for GAF® Timberline™ asphalt shingles, a
heavy-weight, fire-resistant premium
product which looks like wood shakes.
An added facility to fill the demand
for rocfing products became available in
late 1972 with the completion of a new
roofing mill at Mt. Vernon, Indiana, the
13th in the GAF network. The new plant

Shingle For Kringte: Mr. Claus, principal attraction
at Santa's Workshop, tourist center at North Pole,
N.Y,, inspects the new GAF& seli-sealing
Tiraberline™ asphali roofing shingles un his home.
Timberline, which srimulates the beauty and
traditional charm «f wood shingles, has a fire-
resistant mineral surface and is warranted against
manufacturing Jeiects for 25 years.

G, o E o
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\-‘: Building Materials (continued)

will serve markets in Southern Indlana,
Kentucky and Tennessee.

Asphalt coated felts usad In bullt-up
roofing, and mineral fiber slding products,
such as GAF Stratalite® siding, also made
appreciable sales gains. GAF Vanguard™
vinyl siding and shutters, introduced dur-
ing the year, exceeded sales expectations.

Efforts to increase market penetration
through distribution channels such as
cash-and-carty lumber yards resulted in
sales gains from these outlets. The retall
yards also served as a primary test market
for a new household product, GAF Hearth-
Glow Brick™ interior decorative wall
covering.

The GAF mineral fiber products con-
tinued to benefit from sales of GAF canal
bulkhead sheeting which has become the
material of cholce for contractors in

major waterway and inland water devel-
opment projects. Flat and corrugated
mineral fiber sheets, especially designed
to meet the needs of industrial cooling
towers, also are becoming an increasingly
important part of this business.

Despite the two-month strikein its
sheet vinyl operation, and a somewhat
sluggish market in floor tiles which pro-
duced extreme price compaetition, the
Floor Products Division increasad its
overall sales volume.

This resulted from a vigorous market-
ing plan which opaned up new wholesale
distribution points in 12 citles throughout
the nation. The marketing effort also was
aided by 10 new designs in the floor tlie
line and 12 additionai patterns in sheet
vinyl, each In a varlety of colors. The
emphasis on style, color and texture is
important in floor product sales and GAF
has earned a leadership positiun for its
creativity and flair in the fashion area.

Siding Upward: GAF Vanguard™ viryl siding, a
polyvinyl chloride product recently introduced to
homeowners, won't rot, « 3nt, chip or peel and is
backed by a 20-year warranty for appearance and
perfarmance, The clapboard design is available in
four colors—muted gray, light green, gleaming
white and cheery yellow—in eight-inch and
doublc-four inch widths,

D I SCI OS U RF IF THE ABOVE PAGE IS LESS CLEAR THAN THIS STATEMENT. IT IS
- = DUE TO POOR PHOTOGRAPHIC QUALITY OF THIS DOCUMENT.
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Of particular significance in the
ooring market was the Introduction,
tthe close of 1972, of the new and luxu-
ous GAF® Sofstep® Vinylgio™. The new
roduct, which combines an extraordi-
ary underfoot comfort with vinyl's
urability and the sensation of carpet,
.almost a full one-quarter inch thick.
he first two color-coordinated patierns
wealed the versatility of GAF design,
ne has the woven-fabric look of carpat
nd the other the richness of tiled ter-
12z0. Both are subtly embossed to give
textured appearance.

In the do-it-yourself market, GAF
Sure-Stik® floor tile continued to expand
sales as a result of design Innovation and
eye-appealing point-of-purchase mer-
chandlsing alds. This easy to Install,
adhesive-backed tile won Immediate
consumer acceptance when it was
introduced In 1969.

The flooring felt mill at Whitehall,
completed late in 1971, is now supplying
the base for shest vinyl. The new facility
has increased volume, reduced raw
malerial cost, and provided better
ylelds on all products produced at
that lozation, In addition, it released
ad:  onal capacity at the Gloucester
City, :3.J. plant for the manufacture
of much needed roofing felt K

High Fashlon Underfoot: At GAF's Whiteha!l, Pa.

floor products plant, an attractive pattarn is applied

by rotogravure process to the newest and most
luxurious GAF ¥ shoet viny! product- Sofstep®
Vinylglo™ flooring. Almcst a quarter-inch thick, it
fealures exlraordinary underfoot comfort and the
soft feel of carpeting with the durability and easy

maintenai:ce of vinyl.

DISCLOSURE
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Industrial Products

The economic upturn in 1972 helped felts. Sales of mineral granules also were
pave the way for marked iImprovement in up on the basis of thelr relationship to
sales for GAF’s Industrial Products Group.  the buoyant asphalt roofing market.
While producing a line of products which New marketing beachheads were
are standard in a wide variety of busi- opened in the field of industrial sound
nesses, the Group also made notable control, paiticularly in systems used in
progress In establishing frontiers in small englnes and appllances. This busi-
new market areas. ness has axcellent potential in light of
Growth was pronounced in automotive  the mounting public pressure for nolse
sound control products and filtration abatement.
systems utilizing GAF wool and synthetic GAF's automobile sound control
products, manufactured from asphait
mastic, saturated felts and fibrous pad-
ding, have beceme an Integral part of

Sound Control For Communications: Th bl "
B o problem — taday’s "quiet car”., These sales were

of noisy compressors, used 1o pump dry air into
telepkone cables to eliminate corrosion, moisture
and annoying cross-talk, has been resclved by GAF
sound control experts, Special insulated boxes,
made with a composite of GAF* felt and mastic
and covered with a layer of foam. have been
deve]oped to help eliminate the noise pollution.

SO o\ o s
e

D I SC LOS U R E@ IF THE ABOVE PAGE IS LESS CLEAR THAN THIS STATEMENT. IT IS
DUE TO POOR PHOTOGRAPHIC QUALITY OF THIS DOCUMENT.

G-I_EPA0019522



enhanced during 1872 by the develop-
ment of speclalized molded automotive
products which are more easily installed

and provide savings on the assemtly line.

Inthe filtration field, GAF has engi-
neered entire new systems to help
Industry comply with ihe new environ-
mental and health and safety standards
promulgated by government agencies.
Pioneer work in this field, including the
development of convenient portable

Designed For Mixing: Blends of GAF® colored
roofing granules ara fed under electronic control
onlo shingles at the Company's design center in
Bound Brook, N.J.'o meet special trade
requirements. GAF and other customers are able to
experiment at the pilot plant te perfect colo”
technology and designs without using norn, it
production facilities.

systems complete with hardwarc and felt
media, has gained GAF a leadership
position in this market.

A broad line of latex-bonded asbestos
gasketing material, under the Gafpac™
trademark, was a significant factor in
increased sales to the appliance and auto-
motive industries. GAF wool felts were
in demand as clotking, piano, novelty and
decorative manufacture operations
picked-up following the 1970-71
slowdown.

To keep pace with demand for GAF
granule products, expanslon programs
were Initiated at plants at Annapolis, Mo.,

Filtration With A Future: Entire new filtration
Charmian, Pa., and Kremlin, Wisc. B

systems have becn engineerea by GAF to help
industry comply with new environmenta* and
health standards. lllustrative of their poriability and
convenience is the compact and lightweight GAF
pressure vessel fillzation system (er liguids, which

can be used in a wide range of plant aperations.

R E ® IF THE ABOVE PAGE IS LESS CI.EAR THAN THIS STATEMENT, IT IS
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International Operations

GAF international operations, Including
exports of products manufactured in the
U.S. as well as those - roduced and
distributed overseas, showed growth in
1972 in the face of many obstacles.

Total international volume reached
more than $100,000,000, an 11 percent
rise over 1971, as foreign sales continued
to be an important factor in overall
operations. GAF products are now
marketed In more than 85 countries
throughout the globe.

While continuing economic uncer-
tainties, c~ipetitive pressures and
currency ' 1stabllities affected many
foreign markets, GAF achieved higher
sales through improved merchandlsing,
distribution, customer service and
technical assistance pregrams.

A program to establish wholly owned
marketing operations n place of Inde-
pendent distributors was essentially
completed In Europe and was begun in
Latin America. A new chemical marketing
subsidiary formed in Mexico has aiready
established a solid position in that
country.

Ona aspect In the increase posted by
the Eurcpean Chemical operation was the
initiation of direct sales of GAF filtration
produgcts in nine countries. Direct mar-
keting of GAF floor products also was
extended to West Germany and all of the
Scandinavian countrles.

The photographlc operations In Sint-
Niklaas, Belgium, which introduced new
lines of slide projectors, movie cameras
and movie projectors for the European
market, made good sales gains. New
marketing efforts also brought about
increased sales of the GAF® View-Master®
product line.

Canadian sales reflected the 'mproved
business climate and increases were
achleved in the photographic and floor
products lines.

As noted for domestic operations In
the review of the Business Sysiems Group.
sales of GAF diazoprinters were alsc up
in the European and Australian markeis @

and administrative headquarters of GAF (Great
Britain) Limited are now censolidated in this new
facility at Colnbrook, Bucks, near London.

.

DISC LOS U R E ® iF THE ABOVE PAGE IS LESS CLEAR THAN THIS STATEMENT, IT IS
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Corporate Services

The congenerlc concept helps to avold
duplication of Corporaie Services in GAF.
It permits the benefit of utilizing a strong,
centralized, corporate staff to asslst line
operations in such vital areas as research
and development, legal services, data
processing, labor relations, engineerina.
patents, distribution, management devel-
opment, purchasing, accounting, safety,
advertising and promotion, marketing
rgsearch and commercial development.

Research and development activities
are readily apparent in the flow of new
products emanating from the various
divislons. The new central laboratorivs at
Wayne, N. J., occupled in July, have been
organized to carry ot research anu
development and process englneering
activities in general organic chemistry,
+—rdimaging processes, and building mate-

control and monltoring systems, as well as
new procuction methods, processes and
equipment. Company engineers also
participated in the planning and design

of new facilities and expanslon projects.

An expansion of GAF's truck flest
helped to reduce rising costs of outside
transportation. At the close of the year,
the Distribution Department opened a new
center In Atianta to serve the rapldly
growing southeastern market,

On the human resources front, GAF's
Personnel Department continued to
assure the proper job development and
welfare of all employees. Additional train-
Ing programs were undertaken for super-
visory personnel and salesmen. Safety
and securlty precautions were upgraded
at all piant locations. Special career

-Sumner H. Willlams, who, as noted in

Management Changes g 5

Two new members were elected to the
GAF Board of Directors at the annuai
meeting of shareholders in April 1972,
They are James J. O’Leary, Vice
Chairman, United Stetes Trust Company
of New York, and Victor E. Rockhill,
Execulive Vice President, The Chase
Manhattan Bank, N.A. They succeeded

GAF’s 1971 annual report, reached the
mandatory retirement age of 70 under
Company by-laws, and John B. Bridgwood,
who, at age 69, requested that he not

be nominated.

Mr. Bridgwood served on the Board
from January, 1965 and contributed
significantly to the progress of GAF. The
Corporation is very grateful for his selfless
dedication to this growth and extends
gvery best wish to him in his retirement.

< rials. They will also serve as a focal polnt

:  forcnalytical services, applications.
research and information services for the
corporation and are expected to increase
the tempo of GAF innovation.

3 Advertising programs helped to bring

. about additional sales as well as a signifi-
. cantincrease In GAF brand awareness.
Ranging from television and radlo com-
merclals to trade exhlbits and technical

& . brochures, these creative efforts were

. directed at the wide varlety of GAF
consumer markets: Consumer accaptance
of actor Henry Fonda as a GAF adver-
tising spokesman was evident throughout
the year and his contract was extended

for a fourth year,

In the technical services area,
Corporate engineers played an essential
role in the development of environmental

DISCLOSU RE

recruitment programs were Initiated to
bring minority groups and women Into
GAF managerial positions. In conjunctlion
with the opening of the new GAF center

at Wayne, Corporate Tralning facilities
were moved to that location and expanded.

Labor-management relatlons at GAF
in 1972 were stable except for one work
stoppage Involving 400 emp'oyees at the

Whitehall sheet vinyl plant'/Altogether 44 .

labor contracts and 55 pension agree-
ments were negotiated ll’/

( . President n charge of Building Products : ; B
Division, He previously served as general ¢ 2 ) g7

.. Stenley B. Feuer, Vice President and

Later in the year, the Board of Directors
elected John E. Zimmarman, formerly
Vice President of Air Products and : ; o
Chemicals, Inc., as Executive Vice Presi- -
dent and Director of GAF, replacing :
Edward J. Willlams, who resigned in April.

Howard L. Minckler was elected Group :
Vice President in charge of chemical - : . i
operations. Mr. Minckler previously wag: o
with Monaanto Co. A
Dr. Simon W. Kanter was elected Vice
President responsible for Research and
Development. Dr. Kantor formerly was .
with General Eiectric Co. ) : .
John J. Butler was elected Vice A

manager of the Division.

General Counsel, was elected Secretary.
Mr. Feuer replaced Herbert L. Abrons,
vho retired 8

TG

v,,.‘ W‘ TR}
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Directors and Corporate Officers

Directors

Jesse Werner Chalrman
T. Roland Barner
Philip B. Dalton
Rainer E. Gut
Bailey K. Howard
Wm. Peyton Marin
James J. O'Leary
Victor E. Rockhill
Donald |.. Sanders
Howard S. Turner
John E. Zimmerman

Corporate Officers

Jesse Werner President

Phitip B. Dalton Executive Vice President
John E. Zimmerman Executive Vice President
Juliette M. Moran Senlor Vice President
James M. Clonay Group Vice Precident
Joseph G. Hall Group Vice Presider:
Howard L. Minckler Group Vice President
James T. Sherwin Group Vice President
Raymond Addeo Vice President

John J. Butler Vice President

J. Stokes Clement Vice President

Thomas A. Dent Vice President

Stanley B. Feuer Vice President & Secretary

Monday Management Meetings: Regular weekly meetings
of GAF's top management are designed to direct the
Company's growth and foster continuous internal
communications. The meetings, altended each Monday
by the GAF Management Committee and the Company's
{our group vice presidents. help to establish major policy
and integrate diversified operations. Shown clockwise
from the right foreground are D+, Jesse Werner, Chairman
and President; Philip B. Daiton, Executive Vice President

R. Power Fraser, Jr. Vice President

A. Robert Garofalo Vice Presldent

Jack F. Gow Vice President

Kenneth H. Houtz Vice President

Simon W. Kantor Vice President

N. Paul Klaas Vice President

W. Richard Margerm Vice President & Controller
James C. Murphy Vice President

Jay R. Olson Vice President & Treasurer
Alfred P. Rimlinger \Vice President

Jack Scheckowitz Vice President
Raymond J. Wiicox Vice President

{technical services and new fields); Juliztte M. Moran,
Senior Vice President (communications services); James
T. Sherwin, Group Vi President, (phuto products);
Joseph G. Hall, Group Vice President, (buliding and
industrial products); James M. Cloney, Group Vice

Prasi {business sy s); Howard L. Minckler,

Group Vice President, (chemicals); and John E.
Zimmerman, Executive Vice President, (administrative and
financial affairs).

EO:

G-I_EPA0019526

g

ks

e

Al it O s

i

S s R




Financial Review

In the Summary of Operations below, businesses acquirer
and accounted for on a purchase basis have been included

-+» *he Summary of Operations from dates of acquisitior.
There were no businesses acquired on a pooling of in-
terests basis.

State and local taxes based on incoems for 1968 to 1971
are nov! included in Income Taxes rather than in Group
Operating Expenses in order to conform with the ciassifi-
cation followed in 1972. The effect of a 1971 change in the
method of accounting for the investment tax credit was to
Increase income before extraordinary items and net in-
come for 1972 by $1,355,000 ($.10 primary earnings per
common share and $.07 fully diluted earnings per 2m-
mon share), and for 1971 by $1,068,000 ($.08 primary earn-
ings per common share and $.05 fully diluted earnings
par common share).

Summary of Oparaticns

Direct Operating Profit of the Company's five product
groups Is reported before allocation of general expenses.
The Company records results of operations on the basis
cf responsibility accounting whereby the several lines of
business are measured after the identification of only those
items of income and expense directly applicable to each
of the lines of business. The cost of functions that serve
more than one line of business, Interest and debt expense,
and miscellaneous income and expense items are not allo-
cated to the product groups but are included inUnallocated
Corporate Expenses.

Note 1 of Notes to Consolidated Financial Statements
on page 26 of this report sets forth the significant account-
ing policies of the Company, providing background for the
Summary of Operations.

Year Ended December 31
1972 1971 1970 1969
(Dollars in Millions)

Net Sales by Group
Chemicals
Photo Products
Business Systems
Building Materials
Industrial Products.
" Total Net Sales

Direct Operating Profit by Group
" Chemicals
Photo Products
Business Systems
Building Materials
" Industrial Products
Total Direct Operating Profit

Discontinued Operations Operating Loss
Unallocated Curporate Expenses

Profit before Income Taxes and Extraordinary ltems
lncome Taxes

Income before Extraordinary Items
Extraordinary Items
Net Income_

$156.3 $145.8 $1420 - $151.1
2054 1778 -~ 18718 145.3
89.1 ' 805 83.9 . 74.8
2635 233.0 1161 175.7
542 46.7 437 45.1

768.5 6638 ,. 5835 . 692.0

(33= 34

(225)
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D'SC L DUE TO POOR: Puo*r APHIC OUALITV OF THIS DOCUMENT.

G-I_EPA0019527



Financial Review (continued)

Data per Common Share 1972 Jlem 1970
Net Sales** $55.98 $50.25 $42.92

Primary Earnings
Incoine before Extraordinary [tems 1.33 34 4 1.31
Extraordinary ltems (.62) 48 -
Net Income g .80 54 1.31

Fully Diluted Earnings
Income beforg Extraordinary Items 1.19 38 i 1.23
Extraordinary Items = 41 -
Net Income . .79 1.23

Dividends i A0 40 K 40
Shareholders’ Equity*** £ 15.77 15.45 14.96 14.94

*Figure omitted because not diiutive.

**Sales per common share has been computed by dividing sales by the e snmcholr‘ers equity per common share was computed by dividing

number of shares of cornmon stock outstanding at the end of the year, holders' equity reducad by fiqul value of preferred stock at
the end of the year by the number of shares of common stock outstand-
ing at the end of the year.

Employment Summary _ (s
From 1968 to 1972 the Company's sales increased 39%,  ship of wages and sale:les including fringe benefits 10~ "33

the number of employees Increased 13%, and wages and  net sales has remained fairly constant during the last

salarles Including fringes Increased 44%. The relation-  five years,

1972 1971 1970 1969 1968
(Dollars in Milllons) )
NetSales ......covvieviienvnnnin FO 05 RIS SRR Y . $683.8 $583.5 $582.0° $554.3
Number of Employees (Year—end) 21,955 19,773 21,088 20,177
Wages and Salaries Including Fringes 5 $204.9 $183.3 $180.4 $156.0

(Dollars)

Net Sales per Employee $33,666  $31,146  $20,510  $28,081 $27.472
Wages and Salarles, including Frlngas. asa % of °°.lns ....... 29.2% 30.0% 314% 30.5% 28.1%
Average Wages and Salaries including Fringes & .. ..oovenn.. $9,845 $9,334 $9,273 ~ $8555 $7,132

Quarterly Data
Primary Fully Diluted
; Net Sales Income Earnings Earnings
h (Dollars in Millions) per Common Share  per Comimon Share
Quarter 1972 1971 1972 1971 1972 197 1972 1971
$1733 $148.2 $52 $33 $ .31 $ 17 $.28 $ -
169.1 72 « 54 46 31 .29 29
185.0 6.8 55 43 4 37
181.5 X 6.7 43 42 36
$7685  $683.8 '

Income before Extraordinary items . 219 1.75 133
Extraordinary Items in Fourth Quarter 1971 (8.4) - (:82)
Net income $13.5 $1.75 $.71

*Figure omine&because not dilutive.
18 b

i

i
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Financlal Condition

Currant Assats .. ......... SRR R R IR S O G
Current Liabllities ............. B AR 78 6 40 SR
Working Capital ........... 24 5 Bt g o 315

Property, Plant and Equipment=Nat ....................
Total AS88IS ........0vvvvvnnn, § H R e e Ty N

LONG=tarin: DALY « o c s pamas ivismmns se Batdssens £ 146 RT0BS
SHhBreholders’ BQOIYY ..« .ous v ossvws s somessn somsess

Short-term dabt of $41.5 million at December 31, 1972 was
$20.5 million greater than one year earlier, while long-term
debt including current portion was decreased by $18.6
mililon. The higher short-term. debt reflects, In part, femp-
orary financing necessary {3 support increased levels of
rales by the photographic group. A large portion of this

_.group's sales are_for the Chilstmas season and extended

credit terms are offered with payment generally due in
“January. Heavy receipts In January 1973 enabled the Com-
pany to retire all of its domestic short-term debt for a

Debt Maturities—Long-Term—-U.S.

_1m 1971 1970 1968 1968
(Dollars in Mililons)
....$340.2 $318.0 $289.8 $297.8 $267.2
132.0 113.8 84.5 89.8 1109
ev. 2003 205.2 205.3 108.0 156.3
ce.. 2248 22268 2212 2358 2375
... 8108 568.3 §61.2 5742 5354
L. 1181 135.2 136.4 144.3 1034
... 3213 3018 2971 290.2 286.4

; P T \
\ o i . ;,!}1‘& #
A ‘ S ”’?ﬁ\,‘T N
\ o ;‘\ -
AN \ & l\/

Dccembyr 31

short period late in that monthy; with the oxception of cer-
tain borrowings from foreign sources required to achiove
compliance with the regulations of the Feceral agency
that enforces tha U.S. balance of payments program.

As s shown on the char. below, cash needs for maturi-
ties of long-tern Jcbt will decline markedly over the near
term until 1977 when debt repayment of less than $3 millisn
is required. Annual payments of currently exinting iong-
term debt remain at that level, with one exception, until the
year 1980, &

’ inMillions ;.
$22.0 P07
20,0 200
18.0 18.0
16,0 16.0
140’ 14.0
120 120
100 100
8.0 8.0
6.0 80
4.0 40
20 20
0 : ]
1972 '73 '74 '75 '76 'TT °78 '79 '80 ‘81 '82 '83 '84 'G5 '83 '87 '68 '89 'S0 '91 ‘%2 '63 1694

Het of debentures held for S|nklng Fund: 1972825 mllllon. 1973 $15

7 million.

S TR T TR R

L AR
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GAF Corporation and Consolidated Subsidiaries
Statement of Changes in Consolidated Financial Position

Year Ended Decembei 31

1972 1971
Funds Provided
From operations:
Income before extraordinary items .......... ...l $ 27,706,000 $ 21,507,000
Charges (credits) included in income before extraordmary items
not requiring the provision or application of funds:
Depreciation, amortization, and depletion ....................... 24,475,000 23,393,000
Defeired income taxes (non-current portion) ..............coevunn 2,847,000 2,432,000
Amortization of deferred investment tax credit ................... (608,000) (689,000)
Amortization of deferred charges and intangible assets ........... 1,283,000 1,397,000
MO st 555 i b 0 50 G . O SR 5 VD0 BT 5 2,189,000 1,487,000
Funds provided from operations, exclusive of extraordinary items . 57,892,000 49,957,000
Extraordinary iems . ......u e - (8,433,000)
Charges {credits) included in extraordinary items not requiring
the provision or application of funds:
Net book value of facilities sold ..., - 23,301,000
Deferred income taxes (non-current portion) .............c.ccvenn. - (8,313,000)
Unamortized deferred investmenttaxcredit . ..................... - (804,000)
Funds provided from extraordinary items ....... gt s S R - 10,751,000
Funds provided fromoperations ............. ...l 57,892,000 60,708,000
Issuanceof long-termdebt ... ... ... i i - 15,000,000
Proceeds from exercise of stock options and sale of restricted stock
tokey employees . ... ..ot e 1,039,000 641,000
TOMEl siquennsvismnnreeppippns G @HBPEnGsHEE G iEDs 58,931,000 75,348,000
Funds Applied
Expenditures for property, plantand equipment . .................... 29,022,000 29,939,000
_Net assets, excluding working capital, of businesses purchased ....... '16,513,000 E
“Reduction of long-termdebt . . .. o T pTrereiy <v———18, 901 000 —— 17881000 8§
Payment of dividends ........coivuiiiri i, 9,231,000 - 9,246,000 £y . -
OMEE ; 2 oot smans e merEas b IsEEE RNV ES AT Shse R pE 1A BE a 1,752,000 2,851,000 {
TOtEl iz sumnnnssuerugsasme g swsaleg s vREsTRHs _ 55,906,000 . 76,430,000
Increase (Decrease) in Working Capital
(including $545,000 increase in 1971 from purchase of businesses) . . 3,025,000 (81,000)
Working Capital, BeginningofYear ..............0....ccvvvinenn, 205,234,000 205,315,000 ©
Working Capital, EndofYear .................ccviiiiiinnninan., $208,259,000 $205,234,000
Summary of Increase (Decrerse) in Working Capital
Cash and marketablesecurities ...............coiiiiiiennnnn.n $ 2,691,000 $ 3,131,000
Accounts receivable ....... ... i 6,211,000 14,559,000
ITVERIOEIES o0 nsmaspomio i D6 mi o2 podw i s nsa b 8 i c g Ty g 15,106,000 9,498,000
Notes payable and current portion of long-termdebt ................. {17,650,000) (11,885,000)
ACCOUNIS PAVABIE .. uomss sotambnss o s ommenm n o g0 waen @ i s (5,167,200) (2,195,000}
Accrued taxes, Wages, BiC. . . ...l et (1,183,000) (7,741,000)
Federal and foreign ince .ne K G155 50 5 i 8 s 0 5,712,000 (7,466,000)
OMBE cc5rv. s fimamrim Bri oo rwals oo s o £5 57518 0 50515 504 0 5 12 0 028 00 WHR 910 (2,695,000) 2,028,000
Increase (decrease) inworking capital ..o, $ 3,025,000 $ (81,000)

See Notes to Consolidated Financial Statements
20
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Statement of Consoliciated Income

Revenues
Net sales

Costs and Expenses

Costof products sold
Distribuiion and selling
Researchand development ......oo.vui e iir i
Administrative and general
Interest

Profit Before Income Taxes and Extraordinary liems
Income Taxes (Notes1and?) ................... A S

income Before Extraordinary ltems
Extraordinary ltems(Noted) ..................oovveiiinnnnnn,

Net Income

Primary Earnings per Comimon Share {Note 1)
Income before extraordinary items
Extraordinary items .........ooeiiiiiiiiieinn,

Fully Diluted Earnings per Common Share (Note 1)
Income befcre extraordinary items
Extraordinary items
Net income

essssecsenrrensravstaen e e eanif
...........................................

..................................................

*Figure omitted because not dilutive.

See Notes to Consolidated Financial Staiements

Year Ended December 31

1972 1971
$768,460,000 $683,762,000
2,463,000 1,403,000
770,923,000 685,165,000
535,395,000 477,236,000
126,840,000 112,216,000
14,113,000 12,648,500
33,989,000 30,720,000
10,237,000 16,359,000
- 4,343,000
720,574,000 647,523,000
50,349,000 37,642,000
22,643,000 15,735,000
27,706,000 21,907,000
- (8,433,000)

$ 27,706,000

$ 13,474,000

$1.75 $1.33
= (62)

§i § .7

$1.49 $1.19

§1.49 ?

nic/H: AQIIDE @ IF THI; ABOVE PAGE IS LESS CLEAR THAN THIS STATEMENT, IT IS




Consolidated Balance Sheet

O Y

Assels December 31 i
—— 1972 1971
Current Assets N
Cash and marketable securities (1972, $321,000; 1971, $116,000) i
at cost, which approximates market ..............ccoiiiii $ 19,819,000 $ 17,128,000
Accounts receivable—~trade, less allowznce for doubtful accounts—
1972, $2,322,000; 1971, 82,135,000 .. ... .ivvvriiinvrirenenines 136,729,000 124,810,000 i
Accounts receivable—other «....vvivire i iirereereiierosansnnas 5,251,000 5,459,000
Anticipated pruceeds upon sale of plant facilities (Note 4) ........... - 5,500,000 N
Inventories (Notes 1 and8) ...oovvvvrinn i iieiiiieneesanneneas 171,510,000 156,404,000 N ]
Prepaid EXPENSES . ...ivvt vt iiiie i i, 5,701,000 4,298,000 ¥
Future Federal income tax benefits (Note 1) .............vevvinen. 1,303,000 5,401,000 L.
Total CUrrontassets « . cvvvvrrisnrrrnsvsrisenovannss ... 340,313,000 319,000,000 * -
14
f
OtherInvestments and AdVANCES . ............vvvirinvreeronreens 2,525,000 2,764,000 4
i
il
Property, Plant and Equipmant, at cost (Notes 1 and 6)
Land, land improvements, and mineral properties ..........cocvvui. 14,257,060 15,973,000
Buildings and buildingequipment ... ... oo i, 107,298,000 110,905,000
_ Machinery and equipment ............ i 236,005,000 289,540,000
Construction in progress - -- .7+ T e e —14,158,000 14,710,000
. ; © 368,718,000 428,128,000
Less accumulated depreciation, amortization, and depletion ......... 144,309,000 205,488,000
Property, plant and equipment—net . ............covhiinnn 224,409,000 222,640,000
Other Assels "
Cost in excess of net assets acquired (Note 1) ..............ccvvennn 35,928,000 36,465,000
Deferred charges, intangibles, efc. ... ... c.ovviiviiiiineniina, 7,600,000 7,388,000
TolalotharAssals « o' ve s v ie mmasmas s s musrnes o SRS 43,528,000 43,853,000
TOTAL v we3:0 05 108 5 gimim scse momess s b srifin 8 70w e il . $610,775,000 $588,287,000
22
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Liabilities December 31

- 1972 1971

Current Liabilities

NOES PAYADIE ... ...t ienr e $ 41,502,000 $ 21,023,000

ACCOUNES PAYADIE .. ...\ eveensvmnineeeeeinnsenacesaneseeses 39,005,000 33,838,000

Accrued taxes, Wages, 810, ... ... cviiiiieieiiiee e e 27,885,000 26,702,000

Federal and foreign inCOMEtaxes - .........ccovivuvneerrinenaens 8,534,900 14,246,000

Current portion of long-termdebt ...l _ 15,128,000 17,957,000
Total current labilities . - ....ovveivninianreriieneecanns 132,054,000 112,766,000

Long-term Debt Less Current Portion (Note 8) .............ccovvenn 118,121,000 133,926,000

Deferred Credits and Other Liabilities

Deferred income taxes (Note 1) « oo vvvivvvnineerinenraiieinnnenns 28,997,000 27,402,000
Deferred investment tax credit(Note 1) .......oooviiieiiieinaenns 5,481,000 6,089,000
Obligation under long-term lease (Note 11) ..........coeeviennvnnn 3,195,000 3,455,000
Other Habilties . ... v ov e r et ien i iianaaesessnarseenas 1,664,000 1,901,000

Total deferred credits and other liabllities ................ _99,337.400 700 38,847,000

Commitments and Contingent Liabilities (Note 11)

Shareholders’ Equity
- Preferred stock, $1 par value; authorized 6,000,000 shares of

$1.20 convertible series; outstanding—1972, 3,104,108 ) shares; e
1971, 3,170,104 shares; at assigned value of $1.25 per share .
(liquidation value 1972, $85,363,000) (Note 8) .. .. ...cuvvveesenns 3,680,000 3,962,000
;' Common stock, $1 par value; authorized 25,000,000 shares;
issued shares stated at par value (Nota -} R PPN A 13,762,000 13,618,000
Additional paid-in capital ... ....cvviiireeiiiiinn i 51,769,000 50,550,000
Retained earnings (NOtE 8) ....cvvviriernvuersennnsineiierecnnn. 252,147,000 233,672,000
; R 117 [ S ) 321,558,000 301,802,000
‘' Less common stock held In treasury, at cost—
1972, 36,209 shares; 1971,10,0008hares .........cocoeienennnnes 295,000 ___ 54,000
Total shareholders’ equity ......... eeteeerrereeeaeaes -321,263,000 301,748,000
TOTAL s 5 vneeoesinresssosesaonsanstsnssseaions $610,775,000 $588,287,000
See Notes to Consolidated Financial Statements 1 -
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Statement of Shareholders’ Equity
for the Two Years Ended December 31, 1972

-}L’ i
- i
Preferred Stock Common Stock ;
Number of $1Par Valug £
Shares Assigned Number of i
&0 o Outstanding Value  Shares Issued [
e Balance, January 1,1971 ......... Frsawwiies wws nd e an e §6 8wy 3,163,071 $3,954,000 13,598,828 H
e NIEE THCONNE! 5 sprmars o ilhpmnn o s e e 40815 S5 HEAGES E 5 66
Cash dividends: ‘
- Preferred stock—$1.20pershare .............ccovviiiiinneann.
Common stock—$.40 pershare ........covvvrvieiniiinenennnn,
) Stockoptions exerclsed ......coeviiriorneronsercrraisasessnans 7,840 9,000 3,700
& Issuance of shares under irizentive compensation plan and
stock purchase plan ..........ooiiiiiiiiii i 243 14,000
Conversion of preferredstock . . ........ooviiiiiiiiiiiiiin i (1,059) {1,000) 1312
. Purchase of treasury Shares ........coeveveneeienccrsrrasosscaes
e Sale of treasury Shares .......cviiiiiiareeeieererirereraenenns
= Amortization of excess of quoted market value over aggregate sales
. price for restricted shares of cormimon stock issued (Note 9). ......
. Balance, December 31,1971 . ... ... ... .. i, 3,170,104 3,962,000 13,617,840
NBt IBCOTR: .o sm wmunmy oumn o v ims s o sssseadmmm & aesas
Ea Cash dividends:
e Preferred stock—$1.20pershare ..........coovvviiiiiinneennn.
. Common stock—$.40pershare ..........c.ovvvveniiriiinennnas
Stockoptions EXEFCISEH .oux s 0ws simumeansen v wpas s o i e #svws 2,815 4,000 57,750
___Esuavnge of shares under incentive compensation plan............. 582 1,000 :
Conversion of preferred stock - ... .0 .o o e (69,393)————(87,000) .- 86,738 .
Purchase of treasuryshares . ... ....oooiiiiiiinenieiiiiineanen, §
Iscuance of treasury shares in connection with an acquisition. . . .....
Amortization of excess of quoted market value over aggregate sales
price for restricted shares of common stock issued (Note 9)......
511 (-) RO Y ST Py PYu SR S PURICE
Balance, December 31,1972 . ...l 3,104,108 $3,880,000 13,762,328

See Notes to Consolidated Financial Statements
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Treasury Stock
Number of
Additional Retained Common
Paid-in Capital Earnings Shares Cost
$50,058,000 $229,444,000 5,000 $ 27,000
13,474,000
(3,802,000)
(5,444,000)
172,000
66,000
10,000 54,000
(5,000) (27,000)
254,000 R
50,550,000 2<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>